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Where Canada's largest
— and aging — generation is headed.

Ag:cross London, thousands of
by boomer business owners
are approaching retitement and look-
ing forward to handing their business
over to the next generation.

But they're not doing anything to
prepare and that's Invlllng trouble,
say experts in family businesses.

Consultant John Geddes, a London
native now based in Aurora, says
many boomer business owners
simply refuse to plan for the
inevitable.
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Vergeer said his oldest son,
27-year-old Michael, has worked at
the cornpanﬂand is interested in
taking over, But he’s serving with the
Canadian Armed Forces and is
committed for the next seven years.

Vergeer said he's wo:kingn gethis
company into good shape
whoever takes over.

He wants to avmd potential
conflicts,

“Famil: polldcs and emotions can

etinto the %ame and really cloud the
ssue,” he said,
eddes said we should all care

about the handover of family busi-
nesses because B0% of London's 6,640
businesses are family-owned or
managed. Since onl 3@% of family
businesses survive from one genera-
tion to the next, he said, the jobs of
about 26,000 people employed by
those businesses are on the line.

Geddes said the question will soon
become urgent because the average
business owner is 58 and planning for
succession can take years.

“This is really a baby boomer issue.
The transition is going to ha
whether they want it or not,” he said.

Geddes said handing down the
business can provoke ugly family
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years? he oldest business in the
world are almost all family-run,” he
said.

Simpson said family-run busi-
nesses deserve support because
they're much more rooted in their
communities. New Brunswick's
McCain family, despite their internal
bartles, are a gnod exampie. he said.-

"“There are no o ngin
Saint John ﬁvarh'ailey, But lt has the
largest orange juice processing in
North America because the

y lives there,” Simpson said.

The crucial question for family-
owned businesses is whether lhrmzs a
child or family member willing and
competent to take the business over.
Unlike previous generations,
boomers ically only have two or

en, lowering the odds one
uf ihem is

over.
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it’s an issue loaded
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Mark Lunick, left, talks with John Geddes, author of and The Family Busi
Club. Gedd; s,a London native now based in Aurora, says many boomer business owners simply refuse to plan for the

says the question will b urgent because the average business owner Is 58 arld planning
can take years.




